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DISCLAIMER

This book details the author's personal experiences with and opinions
about book promotion.

The author and publisher are providing this book and its contents on
an “as is” basis, and make no representations or warranties of any kind
with respect to this book or its contents. The author and publisher
disclaim all such representations and warranties, including for
example warranties of merchantability and marketing/sales advice for
a particular purpose. In addition, the author and publisher do not
represent or warrant that the information accessible via this book is
accurate, complete or current.

Please consult with your own legal or accounting professional
regarding the suggestions and recommendations made in this book.

Except as specifically stated in this book, neither the author or
publisher, nor any authors, contributors, contractors mentioned in the
book, or other representatives will be liable for damages arising out of
or in connection with the use of this book. This is a comprehensive
limitation of liability that applies to all damages of any kind, including
(without limitation) compensatory; direct, indirect or consequential
damages; loss of data, income or profit; loss of or damage to property
and claims of third parties.

You understand that this book is not intended as a substitute for
consultation with a licensed legal or accounting professional. Consult
with a licensed professional to ensure that you are doing what’s best
for your situation.

This book provides content related to book promotion. As such, use of
this book implies your acceptance of this disclaimer.
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Angela Hoy is the publisher of WritersWeekly.com, the author of 25 books,
and the President & CEO of BookLocker.com (which has been in business
for more than 20 years), and Abuzz Press (the publishing co-op that
charges no setup fees).

WritersWeekly.com - the FREE marketing ezine for writers, which
features new paying markets and freelance job listings every week.

WritersWeekly’s Author Service Center — Need an editor, illustrator,
website designer, ghostwriter, cover designer, formatter, book promoter, or
another creative publishing professional? We ve vetted these folks so you
don’t have to!

BookLocker.com - According to attorney Mark Levine, author of The
Fine Print of Self-Publishing, BookLocker is: "As close to perfection as
you're going to find in the world of ebook and POD publishing. The ebook
royalties are the highest I've ever seen, and the print royalties are better
than average. BookLocker understands what new authors experience, and
has put together a package that is the best in the business. You can't go
wrong here. Plus, they're selective and won't publish any manuscript just
because it's accompanied by a check. Also, the website is well trafficked.
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Ifyou can find a POD or epublisher with as much integrity and dedication
to selling authors' books, but with lower POD publishing fees, please let
me know."

Abuzz Press offers FAST and FREE book publication, but only accepts a
small percentage of submissions. Abuzz Press also only works with U.S.
authors.

Angela's Print on Demand (POD) Secrets Revealed Series can be
found HERE.

Have a POD Book with another publisher? See if BookLocker can give you
a better deal. (BookLocker offers "disgruntled author discounts" to those

who want to move from other POD services.)

See BookLocker's publishing packages and prices RIGHT HERE.
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Introduction

Well, you did it! Your book is finally published, and is for sale
all over the place - Amazon.com, BarnesandNoble.com,
BooksaMillion.com, Chapters.Indigo.ca, and hundreds of
websites you've never heard of - all over the world! People can
even order your book from their local bookstore!

But, when you finally receive your first sales report from your
publisher, you are deeply disappointed, to say the least. Aside
from Aunt Bertha and Grandpa Joe, nobody has bought your
book. Seriously. NOBODY.

What's going on? Why isn’t your book selling? Is it just a bad
book, or is something else happening?

The fact is that something else is NOT happening. And, that
something else is effective online marketing. It's not difficult and,
in fact, it can be fun! Online marketing involves a lot of writing
and we ALL love to do that, don’t we?

My company, BookLocker.com, has sold millions of books over
the past 20 years. I know what sells books, and what doesn’t. I
know when an author is doing things the right way, and when

they’re throwing their money away.

Marketing is not a magic process only understood by the sales-
elite. Anybody with a brain and a keyboard (and good writing
skills) can do it.

And, this book is going to show you how...


https://publishing.booklocker.com/

Angela Hoy is the publisher of
55 Dos WritersWeekly.com, the author
and Don'ts of 25 books, and the President &
of CEO of BookLocker.com (which
Book has been in business for more
Al than 20 years), and Abuzz Press

1f You Can Write,

N (the  publishing co-op that

Angela Hoy

charges no setup fees).

BOOKLOCKER.COM
WRITERSWEEKLY.COM

55 Dos and Don'ts of Book Selling
If You Can Write, You CAN Sell Books!

by Angela Hoy

Subscribe to WritersWeekly.com (it's free) to get a copy
of this book FOR FREE
https://writersweekly.com/subscribe

Or

Order the book from the publisher
https://www.booklocker.com/p/books/11038.html?s=pdf






