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Disclaimer

This book details the author's personal experiences with and opinions about
monetization on Facebook. The author is not a licensed financial advisor,
certified public account, nor attorney.

Facebook features, eligibility requirements, monetization programs, and
payment terms are subject to change. Readers should consult Facebook’s
current official creator resources for up-to-date information.

The author and publisher are providing this book and its contents on an “as is”
basis and make no representations or warranties of any kind with respect to
this book or its contents. The author and publisher disclaim all such
representations and warranties, including for example warranties of
merchantability and financial or marketing advice for a particular purpose. In
addition, the author and publisher do not represent or warrant that the
information accessible via this book is accurate, complete or current.

The statements made about products and services have not been evaluated by
the U.S. government. Please consult with your own legal, accounting, or other
licensed professional regarding the suggestions and recommendations made
in this book.

Except as specifically stated in this book, neither the author or publisher, nor
any authors, contributors, or other representatives will be liable for damages
arising out of or in connection with the use of this book. This is a
comprehensive limitation of liability that applies to all damages of any kind,
including (without limitation) compensatory; direct, indirect or consequential
damages; loss of data, income or profit; loss of or damage to property and
claims of third parties.

You understand that this book is not intended as a substitute for consultation
with a licensed medical, legal or accounting professional. Before you begin
any change your lifestyle in any way, you will consult a licensed professional
to ensure that you are doing what's best for your situation.

This book provides content related to financial and marketing topics. As such,
use of this book implies your acceptance of this disclaimer.
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Introduction

I never set out to make money on Facebook. I didn’t start
with a business plan. I didn’t hire a social media consultant. I
didn’t study algorithms, develop a marketing strategy, or sit
down one afternoon and decide I was going to build an audience
of hundreds of thousands of people. In fact, when I started doing
this, I really had no idea where any of it was going to lead.

I started writing after my spouse died from metastatic
melanoma. Writing gave me a way to talk honestly about
something I was living through, and I hoped that if I could put
some of those feelings into words, someone else might feel a little
less alone. That was the beginning. There was no product launch
behind it and no monetization strategy waiting in the wings.
There was just a desire to connect with people.

One person became a few people, then hundreds, then
thousands, and eventually hundreds of thousands. Most of that
growth happened organically. I didn’t have a large advertising
budget, a marketing department, or a team of people studying
every move | made. I wrote and paid attention to how people
responded, learned what connected, made mistakes, adjusted,
and kept showing up.

Somewhere along the way, I discovered something I hadn’t
expected. Facebook could become more than a place where I
published things. It could also support a business. There were
ways Facebook itself could pay creators, and there were even
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more ways an audience built on Facebook could lead to income
through books, products, subscriptions, a newsletter, a website,
events, services, and other opportunities.

I also learned that none of this happens in a straight line. |
waited too long to do some things. I spent time on things that
didn’t matter nearly as much as I thought they did. I’ve had posts
reach enormous numbers of people and other posts that seemed
to disappear almost as soon as I published them. Facebook
changes constantly, and just when you think you understand
what’s happening, something changes again.

I’m not a social media guru, and I don’t have a secret formula
that guarantees you’ll make money. What I do have is the
experience of building a very large audience organically and
learning, sometimes the hard way, how that audience can become
the foundation of a real business.

One of the biggest lessons is also one of the simplest. If all
you think about is how much money you can make from your
followers, you’re starting in the wrong place. Followers are
people. They choose to stop, read, comment, share, return, and
sometimes support what you create. The relationship comes
before the transaction, and the trust you build with those people
is far more valuable than any single post.

That doesn’t mean money is a dirty word. Creating content
takes time, and building a community can eventually become a
substantial amount of work. Websites, email services, software,
equipment, publishing, and all the other pieces of running a
business cost money. There’s nothing wrong with creating
something valuable and allowing it to support you financially.
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In this book, I’'m going to talk about both sides of Facebook
monetization. We’ll look at ways Facebook may pay eligible
creators directly, but we’ll also look at the much larger idea of
making money because of the audience you’ve built on
Facebook. Those aren’t the same thing, and understanding the
difference can completely change how you approach your page.

You also don’t need to become the person whose every post
seems to shout, “Buy this! Click here!” In fact, I think doing that
can damage the very thing that makes monetization possible. The
goal is to build something people value, treat the people who
follow you like a community rather than a commodity, give them
reasons to keep coming back, and listen to what they tell you they
need. When there’s an opportunity to create something that
serves them while also generating income for you, don’t be afraid
to take it. That’s what I’ve learned from Facebook so far, and
that’s what I want to share with you in this book.



Chapter 1

How Facebook Monetization Actually Works

The first thing to understand about Facebook monetization is
that there are really two different conversations happening at the
same time. The first is money Facebook may pay you directly
through creator monetization programs and fan-support features.
The second is money you make because Facebook helped you
build an audience that later buys something from you, subscribes
to something you offer, attends an event, hires you, or follows
you to another part of your business.

Those two forms of monetization are related, but they’re not
interchangeable. Facebook’s creator programs can be valuable,
yet they’re controlled by Facebook. Eligibility requirements,
available formats, payment systems, and program names can
change. A feature that’s important today may be redesigned
tomorrow. That’s why I would never build an entire business plan
around the assumption that one particular Facebook program will
always exist in exactly the same form.

Facebook has increasingly brought different types of creator
content under broader monetization systems that can include
video, Reels, Stories, photos, and text posts for eligible creators.
Payments are generally tied to performance and qualified views
rather than just to the number of followers a page has. Facebook
also offers other forms of direct support, including features such
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as subscriptions and Stars where available. The exact programs
and eligibility rules change, so anyone using this book should
check Facebook’s current creator information before making
financial decisions.

The larger opportunity, however, often exists outside the
check Facebook sends you. An author may build an audience on
Facebook and sell books. A photographer may share useful work
and eventually attract clients. A consultant may publish advice
that leads people to a workshop. An artist may build a following
that later buys prints. In each case, Facebook may not have paid
for the post at all, but the post still played an important role in
producing income.

I think of Facebook as rented property. It can be excellent
property, and it might put you in front of more people than you
could reach almost anywhere else, but you’re still operating
inside someone else’s building. Facebook controls the rules, the
distribution system, and the tools available to you. That doesn’t
make Facebook a bad place to build. It just means you should
understand what you own and what you don’t.

This distinction is especially useful for people who assume
they can’t monetize until Facebook invites them into a particular
program. You might have a smaller but highly engaged audience
and still build meaningful income around that audience. If people
trust you, value what you create, and have a reason to want more
from you, there might already be an opportunity even if Facebook
itself has never paid you a dollar.

Original content matters here. Facebook has made clear that
it wants to reward original creators rather than pages that just
copy, recycle, or make tiny changes to other people’s work.
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That’s also good business advice independent of the algorithm.
If your long-term goal is to build something people will support,
you need a reason for them to care about your voice rather than a
hundred other pages sharing the same material.

This is also why I encourage creators to think beyond the
Facebook feed from the beginning. A website gives your work a
home you control. An email list gives people a way to hear from
you more directly. Products, services, events, memberships, and
other offerings can become income streams that don’t depend
entirely on whether Facebook decides to show a particular post
widely on a particular day.

Getting monetized on Facebook and making money from
Facebook aren’t necessarily the same thing. The strongest
approach is to understand both and allow them to complement
each other. Before either one becomes very useful, though, you
need people who actually want to hear from you, and that’s where
we’re going next.



Chapter 2

You Need an Audience Before You Can
Monetize One

Before you can monetize an audience, you need an audience.
That doesn’t mean you need hundreds of thousands of followers,
and it doesn’t mean you should postpone every business idea
until some magical number appears on your page. It means you
need a group of people who have a reason to pay attention to what
you create.

When I started, I wasn’t asking myself how I could compete
with the largest pages on Facebook. I was asking a much more
useful question: what can I say that matters to the people I am
trying to reach? That question led me toward better content
because it put the reader at the center of the decision instead of
the follower count.

There’s endless advice about tricks for getting followers.
Some of it may be useful, but chasing trends can also make your
page sound like everyone else. If your entire strategy is based on
copying whatever appears to be working for somebody else, you
may gain attention without giving people a reason to remember
you. The real question is why someone should follow you rather
than just enjoy one post and keep scrolling.
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For me, growth came from writing conversationally and
honestly about subjects people recognized in their own lives.
When something connected, people shared it or tagged someone
who might understand it. That taught me an important lesson:
Facebook growth isn’t always about convincing Facebook to
show your content to more people. Sometimes it’s about creating
something one human being wants another human being to see.

You can’t build a dependable strategy around virality. A viral
post is great when it happens, but you can’t order one on Tuesday
because you need more followers by Friday. What you can
control is whether you’re creating something worth reading,
watching, saving, discussing, or sharing.

Consistency matters, but I don’t think consistency means you
need to post constantly. If you create a schedule you hate, you’re
building yourself a job you’ll eventually resent. A better goal is
to become reliably present. People should have enough
opportunities to encounter your work that they begin to recognize
your voice and understand what they can expect from you.

That recognizable thread matters even when you discuss a
variety of subjects. A page can have range without feeling
random. The strongest pages usually give people a clear sense of
why they’re there, even when every post isn’t about exactly the
same thing.

One of the best audience-building tools available to you is
already sitting underneath your posts: the comments. Read them.
People will tell you what they’re confused about, what they
struggle with, what they want to know, what they disagree with,
and what they wish someone would talk about. That’s free
audience research from the very people you hope to serve.

10



Get Paid for Your Posts! How to Get Monetized on Facebook!

Keep track of recurring questions and themes. A question that
appears repeatedly may become tomorrow’s post, next month’s
article, a workshop, a guide, a book, or a product you haven’t
imagined yet. This is one of the reasons listening should come
before creating something to sell. When you listen first, you’re
much more likely to build something people actually want.

A smaller engaged community can be more valuable than a
very large passive following. Ten thousand people who recognize
you, interact with your work, and trust what you create may offer
more real opportunity than a much larger number of people who
followed once and barely notice you anymore.

Monetization begins before the first dollar arrives because it
begins with trust. If I were starting a new page today, I would
spend the first month becoming very clear about who I want to
serve, what I can consistently offer them, and why they should
want to hear from me again. Once that foundation exists, the next
challenge is getting them to stop long enough to notice what
you’ve created.

11
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